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Public safety is a priority at UPSA utilities

UPSA Attendee Perceptions of their

Strongly Public Safety Outreach Programs
Agree 500

m2016 =m2017

4-00 3.68 3‘62

3.21 3.24
3.12 3.00
. 2.83 2.84
2.0
Strongly
Disagree
1.00

Mean
w
(e}
o

(@)

4.50
I 4.33

My public safety program | have the data | need to | personally have the My company's senior | feel confident my
regularly provides prove my company's data | need to make  executives expect data company's public safety
information to assist our public safety education good decisions when it and metrics to describe education program
risk management/ programs' impact. comes to improving our how we know our public contributes to keeping
issuance department. public safety safety engagement the public safe.

engagement program. program is working.
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UPSA utilities focus on continuous improvement
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UPSA Attendee Perceptions of their
Public Safety Outreach Programs
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Nationwide, many incidents
involving natural gas lines can
be traced back to a lack of
knowledge on the part of the
public.
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While most people understand
the dangers of a gas leak or
digging without locating
utilities, knowledge gaps still
exist.

Nationwide, many incidents
involving electric power lines  company can do a better job
can be traced back to a lack of  informing the public about
knowledge on the part of the natural gas and electric safety.
public.
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As a group, we know data and results go hand in hand

UPSA Attendee Perceptions of their
Public Safety Outreach Programs
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Strongly 1
Disaqree We have company-wide Public safety risks and  Regulators and local My company tends to My company's public
9 goals related to public  public safety program officials in my company's  prioritize gas public safety education
safety performance. efforts are regularly ~ operating territory have safety over electric programs contribute to
presented to senior  expressed concern that safety. company image and
leadership. we are not doing enough reputation.
when it comes to public
safety.
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Safety outreach success depends on getting the right
messages through the right channels

UPSA Attendee Perceptions of their
Public Safety Outreach Programs
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Disaqree How safety information is My company is putting more  As safety professionals, we Understanding end-user
9 delivered (e.g., traditional mail, emphasis on social media, have more to learn about how outreach preferences is key in
digital channels, etc.) is as apps and other digital to best use digital and our changing environment.
important as the content of our communication channels asa  traditional communication
key messages. way to reach stakeholders. channels.
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M

This document contains information that is proprietary and confidential. © 2017 Culver Company LLC. All Rights Reserved. CULVER



