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Duke Energy Overview

A Fortune 125 Company Serving More Than 8 Million Customers
Across Multiple Jurisdictions

s InrrastrucTURe  *  Market capitalization of more than $59 billion

= Electric operations in six jurisdictions serving
' 7.6 million retail customers

" = Industry-leading safety performance, as

"'\ recognized by EEI

S = Natural gas distribution operations in five

& INFRASTRUCTURE states, serving 1.6 million customers

Ve

= Continued expansion of natural gas
infrastructure with significant investments in
midstream natural gas pipelines and storage
\\ facilities
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Duke Energy Public Safety Strategy

A Best-in-Class Program Delivers a Strategic Advantage: Reduces
Risk, Promotes Safe Behaviors, Enhances Brand

Strategic Program Enhancements Duke Energy

= Drive continuous improvement and demonstrate a Good Faith Effort across each affected
stakeholder and at-risk audience
— Conduct SIC risk analysis for first responders and at-risk workers
— Increase school target audience size to industry standard (equivalent of one full grade)
— Further define and track baseline metrics (dig-in ratio, etc.)
= Evolve integrated communication based on target audience preferences and industry best
practices
— Restore segmented outreach to at-risk workers to reduce risk and drive read rates and
participation rates
— Restore communication channels for first responder and at-risk workers to improve program
impact and reach
= Track and communicate internally the link between public safety communication, and image and
trust
— Conduct primary effectiveness research for baselining and benchmarking
= Demonstrate corporate citizenship and enhance brand
— Include environmental and energy efficiency content in school program
= Build employee engagement and leverage employees as ambassadors promoting the investment
and value of current public safety initiatives
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At-Risk Worker Program Results

In 2017, Duke Energy Put Safety Information in the Hands of 134,918
Companies Whose Workers Are Most At Risk for Injury

&5

At-Risk Workers Reached The response rate for
additional safety
training materials in
morkers | 2017 was 1.0%, which
Reached remains consistent
with Duke Energy
—Response goals—and resulted in
safety materials
reaching an additional
37,400 workers.
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In 2017, the Duke Energy At-Risk Third-Party Worker Program Produced a
Minimum of 445,167 Positive Brand Impressions
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At-Risk Worker Program Results

Our Public Safety Outreach Efforts Help Influence Stakeholder
Behaviors

830/0 of
S
stakeholder
shared D""ke A Protect
Energys -~ : ) il
safety 11,490 confirm changing ;
message unsafe behavior as a
with result e
others  \_
-

14,544 read Duke
Energy’s safety messaging
. J

34,774 stakeholders recall
Duke Energy’s safety
messaging

132,220 confirmed
recipients of Duke
Energy’s safety outreach

Increasing Customer Engagement

IS DU KE Sources: Duke Energy 2017 program data and Culver Company’s nationwide benchmarking analysis. u
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First Responder Program Results

In 2017, Duke Energy Delivered Safety Awareness Information to
6,350 First Responder Organizations
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In 2017, Duke’s
15.1% first responder

2013

program drove
requests for
12,910 additional
safety training
booklets.
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The Duke Energy First Responder Program Produced a
Minimum of 71,729 Brand Impressions in 2017
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First Responder Program Metrics

First Responders Engage with the Content, Using It During Safety
Meetings, Training, and for New Recruit Training

How First Responders Use Program

roaght o you by

Safety Information DUKE

ENERGY.

98

<~ DUKE

Safety meeting and training © ey

97

Welcome to the First Responder Beware safety
resource website, a project of Duke Energy.

35

New recruit 35 = Duke Energy Results

® National Benchmarks

Other

0 25 50 75 100
Percent of Respondents

ls DU KE Sources: Duke Energy 2017 program data and Culver Company’s nationwide benchmarking analysis. u
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School Program Overview

Duke Energy Has Proactively Invested in Electric and Natural Gas

School Outreach Since 2006
Duke Energy Program History

= The Duke Energy school program reaches
educators, students, and their families with
direct mail and online natural gas and
electrical safety resources and education

Duke Energy Program Materials

= Duke Energy offers:

Three different electrical safety and natural gas &
electrical safety booklets

— List of state standards addressed by each booklet
— Lesson planning guides
Pre/Post tests

= Duke Energy’s e-SMARTkids website
provides a 24/7 safety resource and allows
for the promotion of internal campaigns

Stay Safe Around Electricity and Natural Gas

Grades 3 733C
——— ~—*ine essential electrical and natural gas safety lessons.
Brought to you by

{~ DUKE
&’ ENERGY.

and address academic standards.
IIIII ncepts
| =stions, factokds, safety tips and a home safely inspection

Electrical flow, paths and grounding
Undargrourd ubilities and safe

ral gas digging practices

nes Safety around natural gas appliances

~  Is Safety World

| \d experimants that address the scisnce and safaty of

lectrical circuit experiment, energy distributio

cluding & and earth science,
uaoces&esllresc\e ntific investigation, making

Natural gas drilling. processing,
m storage and distribution
rer

Gas leak recognition and response
- Electric and gas appliance safety

out Electrical

MEET TEACHING OBJECTIVES
FREE Energy Education Resources

vities to educate students about the science and safety

fiction, data recording and conclusions along with
.a' il engreises
8 4"" winciples, practical knowledge and hazard information
W, Is

Matural gas deposits, drilling and distribution
- The human tody and electricity - The uses of natural gas
What to do in an electrical accident Natural gas appliances and satety

The Duke Energy School Safety Program Produced a
DUKE Minimum of 270,081 Brand Impressions in 2017 u
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School Program Results

In 2017, Duke Energy Reached 100,057 Students with Electric and
Natural Gas Safety Education

Students Reached

190,000 = Duke primary research
ﬁgggg : indicates 93% of parents
‘00000 | 100788 101646 101,616 100,057 are aware of the safety
90,000 89,000 . ) program because their
80,000 - g g g children mentioned the
70,000 - 5 P P program or brought the
60,000 - 2 5 5 safety materials home
igggg : % g 2 = “Importance nagging” by
30,000 2 2 2 children directed at
20,000 - % e - parents is a highly
10,000 - g E £ effective tool

0 - = = = (Kidfluence, 2008)

2013 2014 2015 2016 2017

National Student Pre/Post Tests on Booklet Safety Content Demonstrate a
Significant Improvement in Safety Knowledge (31-Point Improvement)

DUKE
%’ ENERGY. 9 u

This document contains proprietary and confidential information. © 2018 Culver Company, LLC. All rights reserved.




Duke Energy Parent Engagement Research

Classroom Materials Increase Parent Awareness of Safety Behaviors
(Call 811 before Digging; Identifying Signs of a Natural Gas Leak)

Level of Familiarity (1 to 5) with Safety Tips in School Materials

If you suspect a natural gas leak, you should go to a safe location far away [ 407

from the leak and call 911 4.28
The smell of sulfur or rotten eggs is one way to tell if there is a potential
it - e P 409
natural gas leak; other signs include: dirt spraying in the airor a

hissing/roaring sound* 3.94

Calling 811 is required before you or any contractors do any digging in your _ 3.76

front or back yard** 3.52
If a power line falls on your vehicle, you should remain inside until [ 4.03
emergency responders tell you to exit 3.98
Stay far away from any downed power line, even if it is not sparking 457
* Difference of Mean 1.00 1.50 2.00 2.50 3.00 3.50 4.00 4.50 5.00
Statistically Significant (85%) . o .
** Difference of Mean Very Unfamiliar »  Very Familiar
Statistically Significant (95%)
M Recalled Safety Tips in Materials Didn't Recall Safety Tips in Materials

Source: Culver Parent Engagement Survey data, 2017
n = 449-621
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Duke Energy Parent Engagement Research

Duke Survey Shows that Parent/Guardian Engagement Contributes
to Customer Trust and Loyalty

Duke Energy is a safe company _ 20% I

Duke Energy is a company that cares about my family's safety _ 18% I

Duke Energy provides valuable information to keep the public safe _ 12% I

Duke Energy invests money in ensuring the public stays safe _ 20% I

Duke Energy educating children about electrical and natural gas _O/l
safety is a good idea

Duke Energy's school safety program is appealing to children _ 17% I

0% 20% 40% 60% 80% 100%
m Strongly agree  ® Agree Neither agree nor disagree  mDisagree = Strongly disagree

Source: Culver Parent Engagement Survey data, 2017
n = 557-626
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Duke Energy Parent Engagement Research

Parents Who Attributed Materials to Duke Energy Report Increased
Value of the Program, Support for the Investment, and Enhanced
Perception of the Company

Level of Agreement (1 to 5) with Statements About Duke Energy
Duke Energy is a safe company* _390 4.12
Duke Energy is a company that cares about my family's safety* 1 4.16

Duke Energy provides valuable information to keep the public safe* 1 423

4.03
: in ensur . . I 414
Duke Energy invests money in ensuring the public stays safe 3.89
Duke Energy educating children about electrical and natural gas safety is a good idea* _4384.54
- ; ; ddren* O 407

Duke Energy's school safety program is appealing to children 3.92
1.00 1.50 2.00 2.50 3.00 3.50 4.00 4.50 5.00
Strongly Disagree —p Strongly Agree

* Difference of Mean m Attribute Materials to Duke Energy Don't Attribute Materials to Duke Energy

Statistically Significant (95%)

Source: Culver Parent Engagement Survey data, 2017

n = 557-626
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