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ATTENDEE FEEDBACK

UPSA Is Worth the Trip!
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How many years have you been involved
with UPSA?
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How many miles did you travel to get here?
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... and interest in UPSA is

exploding!
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ATTENDEE FEEDBACK

Internal Public Safety Integration Remains Fragmented

Public Safety risks are tracked as Which department manages
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ATTENDEE FEEDBACK

However, Public Safety is a Stated Corporate Priority at Most
UPSA Member Utilities
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UPSA Attendee Perceptions of Their
Public Safety Outreach Programs
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We have company-wide goals Public safety risks and public Regulators and local officials in | feel confident my company's

related to public safety safety program efforts are
performance. regularly presented to senior
leadership.

This document contains proprietary and confidential information.

my company's operating public safety education
territory have expressed  program contributes to keeping
concern that we are not doing the public safe.

enough when it comes to
public safety.
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ATTENDEE FEEDBACK

We Know Data and Public Safety Go Hand in Hand
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UPSA Attendee Perceptions of Their Public Safety

Outreach Programs
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My public safety program | have the data | need to prove | personally have the data | need My company's senior executives

to make good decisions when it expect data and metrics to
comes to improving our public describe how we know our public
safety engagement program. safety engagement program is

regularly provides information to  my company's public safety

assist our risk management / education programs' impact.

issuance department.
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ATTENDEE FEEDBACK

UPSA Member Utilities Focus on Public Safety Image and Reputation
ROI and Continuous Improvement; RP1162 Remains a Key Driver at
Gas-Only and Dual-Commodity Utilities

UPSA Attendee Perceptions of Their
Public Safety Outreach Programs
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| personally believe our company can do My company's public safety education My company tends to prioritize gas
a better job informing the public about programs contribute to company image public safety over electric safety.
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ATTENDEE FEEDBACK

UPSA Member Utilities Report a Gap in Public Safety Program
Funding and Strategically Identifying Program Improvements Based
on Risk and Stakeholder Segments
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Our public safety program data allows Our program data allows us to track Our public safety efforts are funded
Strongly  us to see where improvements could the impact of our public safety appropriately based on our program
Disagree be made with specific at-risk outreach efforts geographically. goals.

audiences.

Questions added in 2018
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ATTENDEE FEEDBACK

Even Among Utilities with Strong Internal Safety Cultures,
There is a Disconnect when it comes to Public Safety,
Signifying the Importance of On-Going UPSA Meetings
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Our company has a strong Our culture of safety We have a comprehensive We regularly identify at-risk
S_trongly safety culture. extends to include public  public safety strategy for groups as part of
Disagree safety. our organization. establishing/refining our

public safety strategy.
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