
Moore Syndication

Safety Education 
Outreach

Richard Moore

Adam Smith



About Moore 
Syndication
• Established in 1989.

• Works exclusively with electric and natural 
gas utilities, specializing in safety outreach to 
schools, students, and consumers.

• Serves utilities throughout the U.S., Canada, 
and the Caribbean.

• Exclusive marketer of Louie the Lightning 
Bug®.
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Louie the Lightning 
Bug® turns 40!
October 2023 marks Louie’s 40th birthday!

We’re producing a video for Louie licensees to use 
that will include the original team behind Louie, 
including the original animator, Bob Kurtz.
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The Early Years
1983-1984
• Louie the Lightning Bug was created by a 

team for Alabama Power Company in 
October 1983 and was subsequently 
syndicated to many other utilities.

• A series of three, thirty-second TV spots 
were created with renowned jazz musician 
Jack Sheldon (also known for Schoolhouse 
Rock!) acting as the voice of Louie.

• Physical materials for school were created 
to support the program as well, including 
coloring books, crayons, dolls, and hand 
puppets.
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Expanding the Program
1984-1999

• Louie was a hit! Soon more TV spots were produced by the same 
creative team as the original three. One spot about cord safety 
starred famous radio DJ Wolfman Jack alongside Jack Sheldon.

• A 10-minute video featuring Louie and six of his safety songs was 
created.

• Louie learned new languages! Various Louie materials were translated 
into French and Spanish.
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Changing With The 
Times
1996-2008

• CFL Louie - Louie’s look was 
updated to reflect the new type 
of lightbulb.

• Electric Universe – Louie 
ventures into cyberspace with 
the Electric Universe safety 
website.
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Louie Today
2016-2023

• LED Louie – Louie was once again redesigned to reflect innovations 
in lightbulbs.

• Electric Universe Redesign – The Electric Universe website was 
overhauled. Additions included: modern aesthetics, mobile 
compatibility, and ADA compliant accessibility features.

• More safety products than ever – There are hundreds of products in 
our catalog to support safety programs.

• Expanded outside the US to the Caribbean and Canada.
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• Louie’s design has evolved over the decades to stay relevant and up-
to-date.

1983 2008 Today
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Louie Through the Years



New Louie the Lightning Bug 
Spots
• In January of this year, we launched 4 new Louie the Lightning Bug 

spots for TV and social media.

• The spots feature updated graphics, and more modern safety 
messages.

• The spots are available not just for television, but also social media.
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Outdoor Safety
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Indoor Safety
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Holiday Safety
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Storm Safety Spot
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Electric 
Universe®
• The Electric Universe® website 

was developed in 1996 and 
offered utilities a new, 
interactive way to deliver safety 
messages to customers.

• The website hosts games, 
videos, articles, lesson plans for 
teachers, and more!

• Its most recent redesign was in 
2021, and featured modernized 
aesthetics, better mobile 
compatibility, and ADA 
compliant accessibility features.
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Supported by 
Analytics
• Website analytics are 

delivered monthly to each 
Electric Universe 
subscriber.

• The reports are historical, 
which lets us see spikes in 
traffic throughout the year.
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School Fulfillment 
Program

• We create and customize school 
fulfillment programs that fit core 
curriculum standards.

• We print, house, and ship all 
materials to schools in your 
service area.

• We provide documentation and 
analytics on every order, so you’ll 
see all feedback from teachers 
about the program.
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School Program 
Support
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Why Public 
Safety 
Education 
Is 
Important
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It establishes your company as a good 
corporate citizen.

It exercises due diligence.

In addition to being an important public 
service, it provides soft marketing for 
your brand.

Safety outreach directed at children 
educates future rate payers about your 
product and brand.


